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ADDRESSABLE TV BRIDGES THE GAP BETWEEN
TV AND DIGITAL

(/ D
ADDRESSABLE DIGITAL

e e v Reach of specific ’Q‘A'Q‘
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Emotional appeal with TV
premium video content
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Efficient use of
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... oUr Addressable TV product
setup combines fragmented
inventories.

Addressable TV campaigns
benefit entirely from premium
TV content and TV user
experience on all screens.
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ADDREesSSsSOBLEe TV ~12,3Mio. Unique Devices (ATV Switchin*) & ~ 11 Mio. Unique Devices (ATV Spot**)

Live TV TV Livestream Connected TV VOD

sSeven.oNe Data refers to unique devices in Germany and is based on surveys by Seven.One Media, AGOF and data from adservers

* ATV Switchlin: Live TV
[ ) I\/I E D |A ** ATV Spot: Live TV, TV Livestream, Connected TV VOD 6



ATV ENABLES TV USER EXPERIENCE AND TV

CONTENT ACROSS ALL SCREENS

ADDRESSABLE TV
TV LIVESTREAM (1v CONTENT)
VOD (1V SCREEN)
\

LIVETVY
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Smart TV TV Receiver Set-Top-Box/ Gaming console Streaming PC/Laptop/Tablet/
(HbbTV enabled Devices) Blu-Ray-Player Box/Stick Smartphone
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BIG CONTENT CAN BE USED INDIVIDUALLY FOR
ATV CAMPAIGNS

Run of Network

Run of TV Brands
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(TV Content) i (incl. Webstars)
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( } [\/‘ E D |A * Distribution only within JOYN and DMAX or TLC A



ADDRESSABLE TV REACHES BOTH OLDER AND
YOUNGER TARGET GROUPS

Primary “source of supply” of video content

Primary use = predominant share of use, in %

100 80 60 40 20 (0]
TOTAL p) . :
Older target groups primarily use the
70+ YEARS 1 classic TV reception channel
60-69 YEARS p)
50-59 YEARS K
40-49 YEARS 3
30-39 YEARS 2
20-29 YEARS 1 Classic TV and OTT are very rarely used
| with the same intensity
14-19 YEARS B 1
| | | |
0 20 40 60 80 100
m TV RECEPTION CHANNELS mNOT SPECIFIED INTERNET /OTT INCL. CTV BOTH EQUAL

(LIVESTREAMING OR VOD)
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Source: Video Trends 2023, Ergebnisbericht, die Medienanstalten | Kantar
o [\/] E D |A Basis: 70,601 million people aged 14 Jahren in Germany (n=6.451)



WE TAKE GEO-TARGETING TO THE NEXT LEVEL
WITH OUR CAMPAIGN LOCALIZER

COLOGNE
B
With our Campaign Localizer
CUIRRIEINT 1Y you can create over 1000
o PROGCRAM s . . . . .
L Individualized campaign motifs
. at the touch of a button and
e display them on a postcode basis.
Available for:
) ATV Spot
CURRENT () Switchin XXL
o PROGRAM
()
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ATY OFFERS CUSTOMIZED SOLUTIONS FOR ALL
TYPES OF ADVERTISERS

TV EXPERTS REGIO ADVERTISER TV NeWCOMmeRS

- SRR CEX Fule B HWma
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-4 ‘1\1-: i PRE DIE BESTEN ANGEBOTE BERLINS - S
MaximaLer waTrerrexr  DOREAL wos Kl KAUFLAND.DE/KNUELLER-KURIER @ NACH GREENPEACE-KRITERIEN.
Perfect addition to existing Regonalisation for dealer Easy Switchln entry without
TV-Flight events or POS campaigns spot production — even with

small budgets
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THE TWO PILLARS OF OUR ATV PRODUCTS

ATV SPOT
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ATV Spot in Live TV + TV Livestream + CTV in VOD

4 spotlengths 10 /15* /20" / 30"
Emotional full-screen video advertising

QRR

More advertising messages possible due to longer
integration time

Q

Reach younger audiences across all relevant usage
channels

Seven.oNe
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SWITCHIN

PLAY HAS NO LIMITS
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Switchln XXL / Switchin Zoom / Switchln Masthead
In the TV enviroment without a spot

High attention during the switching process

In the program environment

High ad acceptance



SWITCHIN IS PERCEIVED POSITIVELY AND HAS
A POSITIVE IMPACT

Switchin .

0 S0k

eye-catching ) ( more innovative

than Display
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EXTENSION OF THE ADVERTISING MESSAGE
WITH A MICROSITE

BRANDED VIDeO MICROSITe

SWITCHIN XXL

ANZEIGE
B DATENSCHUTZ
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E k< DAS MEER, VON DEM Graoo, L ales
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ATV OFFERS MANY TARGETING OPTIONS FOR
AN EFFICIENT TARGET GROUP APPROACH

R Audience Day, Time & Formats e
= iy

Geo / Regio / \ Technical W
K 5 m ? ) - '\
= Spot-Retargeting \ / SpotOn: Data
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D-FORCE ENABLES COMPREHENSIVE PLANNING
AND BOOKING VIA PROGRAMMATIC

Easy planning

soe SPOI'I'1 Addressable TV inventories
= of all channels
ZNAXC PMAX
GELD Easy booking
= Programmatic via
J-force @
JIXX Easy production
= : RTLNITRO Due to standardised ad
g — e formats:
- .. =~ VX Bookabl duct
— -- ookable products
y 4. ACTIVE AGENT I.-“_.I Svtitchln XXL
@ — RTLZWEI Al (static/animated)

Switchln Zoom

ATV Spot
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CONTACT

SALES REGION HAMBURG

An der Alster 47

D-20099 Hamburg

Tel. +49 (0) 40/44 1116 - O
Fax +49 (0) 40/44 1116 - 66

SALES REGION BERLIN

Rungestr. 22
D-10179 Berlin
Tel. +49 (0) 30/3 19 88 08 - 4981

SALES REGION FRANKFURT

Rotfeder-Ring 11

D-60327 Frankfurt/Main
Tel. +49 (0) 69/27 40 O1- 0
Fax +49 (0) 69/27 40 O1 - 30
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SALES REGION DUSSELDORF

Zollhof 11

D-40221 DUsseldorf

Tel. +49 (0) 211/4 96 94 - O
Fax +49 (0) 211/4 96 94 - 20

SEVEN.ONE MEDIA GMBH

Medienallee 4

D-85774 Unterfohring
Tel. +49 (0) 89/95 07 - 3469 3
Fax +49 (0) 89/95 07 — 43 99
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